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Client
Data Source

Call
-
Centre

» Trigger-based marketing
* A comprehensive, modular Direct Marketing solution...
* Via all mediums - SMS, Email, Direct Mail, Call Centre, Web, etc






LD&Full
Service
ChunFles

Logged )
Qustomer | Complaints

Complaints | Database

Credit
Data

Service
Fault

Data

0

Mobile
Account
Data

Customer
Service
Data

Predictive
Churn
Model

Interactive
\oice
Response

Account
Payments

Reporting &
Analysis

Emagine
Closed-Loop
Marketing Suite

All customer
web activity via Mail
“Your Account”

& CSR Self
Service

Fixed Line, Full
Service, Mobile

(AAPT) & ISP
Smart

Data Mining
(Clementine or

SAS Enterprise
Miner)

Telephone




Rate Plan
Comparison Info

Additional Service
Customer
Data Mart
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Emagine Closed — Loop
Marketing Suite 4.0

Customer
I
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Customer
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S Campaign

Management
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Administrator
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Description

Rate plan optimisation
information received in Emagine

The Emagine system matches
the customer for inclusion in the
rate plan optimisation campaign
(triggered by tenure)

The system sends the customer
a DM to inform them of potential
savings

The Customer receives the
DM/Email/SMS

Within 1 month of receiving the
DM, the customer signs up for
an additional service

The Emagine system records
the addition of the new service
for reporting, and future
inclusion in campaigns







